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INTRODUCTION

This document covers all existing and prospective Modal Electronics documents and
communications. By developing and applying a consistent set of rules for
communications deliverables, we can be more efficient and productive during review
and production of materials, as well as more effective in applying brand-compliance.

Logo
Colours

Typography
Layout
Photography




Primary Logo Secondary Logos

Modal Electronics primary logo is a combined wordmark and badge icon. This is the Modal Electronics secondary logos and badges can be used in replace of the primary
main logo that will be used across primary brand applications. This trademark helps logo, but should never be used directly next to the primary logo (except for the .com
audiences easily identify Modal’s products, web presence, ads and other materials. It logo). The badges can be used when the full primary logo is not necessary or in

is essential to the success of the brand that the logo always be applied with car and cases where the brand name is already displayed in plain text.

respect in every application according to these guidelines.

To ensure legibility always keep a minimum clear space around the logo. This space
isolates the mark from any competing graphic elements that might conflict with,
overcrowd and lessen the impact of the mark. The minimum clear space is defined
as half the height of the logo. This minimum space should be maintained as the
logo is proportionally resized.

MODAL

ELECTHRON

The logo should always be either ME Black or White depending on the background
colour. Over images or video White is the preferred usecase, but ME Black can be
used when over images or videos with light backgrounds.
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COLOURS

Modal Electronics colours

There are 9 main monochromatic shades in the Modal Electronics colour palette, not
including white. The brand should be chiefly monochromatic, though use of colour
is permitted, but those colours should match the relevant product colours in this
guide.

ME Black should be treated as the brand’s black. Gradients should be used subtly
and mainly on backgrounds as a vignette treatment.

ME Light Grey 1 ME Light Grey 2 ME Light Grey 3

C=4 M=3 Y=4 K=0 C=7 M=5 Y=6 K=0 C=16 M=11Y=13 K=0
R=246 G=246 B=246 R=240 G=240 B=240 R=221 G=221B=221
#f6f6f6 #fofofo #dddddd

ME Grey 1 ME Grey 2 ME Grey 3

C=23 M=17 Y=18 K=1 C=41M=32 Y=32 K=11 C=61M=51 Y=50 K=46
R=204 G=204 B=204 R=153 G=153 B=153 R=80 G=80 B=80
#cceecc #999999 #505050

ME Dark Grey 1 ME Dark Grey 2 ME Black

C=64 M=54 Y=51 K=52 C=68 M=58 Y=55 K=63 C=76 M=67 Y=61 K=83
R=71G=71B=71 R=55 G=55 B=55 R=26 G=26 B=26
#474747 #373737 #lalala

ARGONS8

A8 Beige
C=4M=11Y=13K=0

R=246 G=231B=221
#f6e7dd

COBALTS

C8 Beige

C=4 M=11Y=13K=0
R=246 G=231B=221
#f6e7dd

A8 Light Blue

C=28 M=15Y=15 K=0
R=194 G=204 B=211
#c2ccd3

C8 Light Blue

C=28 M=15Y=15 K=0
R=194 G=204 B=211
#c2ccd3

A8 Blue

C=66 M=45 Y=34 K=19
R=93 G=112 B=129
#5d7081

C8 Blue

C=92 M=63 Y=28 K=13
R=30 G=83 B=125
#1e537d

2.0

A8 Dark Blue

C=72 M=52 Y=41 K=31
R=75 G=90 B=103
#4b5a67

C8 Dark Blue

C=100 M=82 Y=12 K=1
R=28 G=63 B=136
#1c3f88



COLOURS

SKULPTsynth SE

SS Orange
C=4 M=3 Y=4 K=0

R=246 G=246 B=246
#f6f6f6

CRAFTsynth 2.0

CS2 Blue

C=4 M=3 Y=4 K=0
R=246 G=246 B=246
#f6f6f6

ME Dark Grey 1

C=64 M=54 Y=51 K=52
R=71G=71B=71
#474747

ME Dark Grey 1

C=64 M=54 Y=51 K=52
R=71 G=71B=71
#474747

ME Dark Grey 2

C=68 M=58 Y=55 K=63
R=55 G=55 B=55
#373737

ME Dark Grey 2

C=68 M=58 Y=55 K=63
R=55 G=55 B=55
#373737

002 / 002R / 001

ME Light Grey 3
C=16 M=11Y=13K=0

R=221 G=221B=221
#dddddd

008 / 008R

ME Grey 1

C=23 M=17 Y=18 K=1
R=204 G=204 B=204
#cceece

002 Red

C=11 M=92 Y=83 K=2
R=209 G=47 B=47
#d12f2f

ME Grey 3

C=61 M=51Y=50 K=46
R=80 G=80 B=80
#505050

2.1

002 Blue

C=98 M=82 Y=26 K=12
R=36 G=59 B=114
#243b72

ME Black

C=76 M=67 Y=61 K=83
R=26 G=26 B=26
#1alala



TYPOGRAPHY

3.0

Primary

The primary font used by the Modal Electronics brand is Frutiger LT Std. This font is
used as the main body and label font across all of our products (with the exception
of the CREATOR SERIES), marketing, manuals etc. In cases when the primary font is
not possible please use the Web font, Open Sans.

Body copy should have a light font weight around 300, labels on products that
involve screen printing should have a regular font weight and headlines in bold.
Secondary headings can be used creatively using uppercase, light font weight with
letter spacing of 300.

Frutiger LT Std
ABCDEFGHIJKLM
NOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
0123456789

Frutiger LT Std Light

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqgrstuvwxyz
0123456789

Frutiger LT Std Regular
ABCDEFGHIJKLM
NOPQRSTUVWXYZ
abcdefghijkimnopqrstuvwxyz
0123456789

Frutiger LT Std Bold

Web

Where it's not possible to use the brand’s main typeface, Open Sans should be
employed. As with Frutiger LT Std, heavier weights should be used on rare
occasions, if at all.

Body copy and most headlines should have a light font weight around 300.
Secondary headings can be used creatively using uppercase, light font weight with
letter spacing of 300.

Open Sans

ABCDEFGHIJKLM
NOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
0123456789

Open Sans Light

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopgrstuvwxyz
0123456789

Open Sans Regular
ABCDEFGHIJKLM
NOPQRSTUVWXYZ
abcdefghijkimnopqrstuvwxyz
0123456789

Open Sans Bold



TYPOGRAPHY

3.1

CREATOR SERIES

The CREATOR SERIES from Modal Electronics currently includes the CRAFT and

SKULPT range. These products use a different font which is DIN Pro Condensed Bold.

for the main logo.

The SKULPTsynth SE combines this font with Swiss 721 BT Light (the same font used
in the ELEMENT SERIES logos), however all lowercase so any branding should reflect
that.

DIN Pro

ABCDEFGHIJKLM
NOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
0123456789

DIN Pro Condensed Bold

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
0123456789

DIN Pro Condensed Regular
ABCDEFGHIJKLM
NOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz

0123456789

DIN Pro Condensed Black

ELEMENTS SERIES

The ELEMENTS SERIES from Modal Electronics currently includes the ARGON and
COBALT range. These products use two combined fonts for the logo which are the
Heavy and Light versions of Swiss 721 BT. In any marketing for these products it is
possible to use these fonts along with the primary font.

The fonts are combined with the Swiss 721 BT Heavy used for the product family
name and then the product model number is written with Swiss 721 BT Light with
no space and all in uppercase.

ABCDEFGHIJKLM
NOPQRSTUVWXYZ
abcdefghijkimnopqrstuvwxyz
0123456789

Swiss 721 BT Heavy

ABCDEFGHIJKLM
NOPQRSTUVWXYZ
abcdefghijklmnopqgrstuvwxyz
0123456789

Swiss 721 BT Light

ARGONS8 ARGONS8X ARGONSM



Looking the Part

To acheive the Modal Electronics look, careful attention must be paid to spacing and
symmetry. Visual equidistance between objects is desired, though dynamic cropping
is allowed and in some cases encouraged.

Keeping vertical spacing between elements equal is encouraged and make sure any
logos, text or non-cropped images has at least 2x the vertical spacing white space
towards the edges of the design.

Example 1: Uses the font Frutiger LT Std, on white with equal spacing, for CS2 so
can use the CS2 colours.

This is the headline.

Lorem ipsum dolor sit amet, consectetur adipiscing
elit, sed do eiusmod tempor incididunt ut labore et
dolore magna aliqua

Ut enim ad minim veniam, quis nostrud exercitation
ullamco laboris nisi ut aliquip ex ea commodo...

CALL TO ACTION

Example 2: For web so uses Open Sans for body text, on black to match cropped
image, and ARGONS colours and fonts for logo.

ARGONS

CALL TO ACTION

4.0

Call to Action

When building call to actions, use Frutiger LT Std Light for standard use or Open
Sans Light if for web use. Type should be uppercase and surrounded by a solid box.

The solid box should have no or minimal corner border radius and should have
vertical padding of 50% of the text height and horizontal padding of 100% of the
text height. Ideally all the text will be on one line and the box colour should contrast
with the background, usually ME Black or a complementary product colour.

CALL TO ACTION CALL TO ACTION CALL TO ACTION

The Grid

This brand guide aims to give designers and art directors freedom to create unique
and interesting layouts. It also calls for much attention to alignment and symmetry.
One effective way to merge those concepts is to use a grid.

The preference is to use a 3-, 6- or 12-column grid depending on the width of the
content. This should give designers the freedom they need to create interesting
layouts while maintaining consistency. There will be opportunities to break away
from the grid, but it should be done so with caution.

This is the headline.

Lorem ipsum dolor sit amet, consectetur adipiscing
elit, sed do eiusmod tempor incididunt ut labore et
dolore magna aliqua.

CALL TO ACTION



PHOTOGRAPHY

Product Photography

Product photos are intended to give a clear view of the product from different
aspect angels. Photos require a white or black background and show the front, rear,
side and topview of the product. Additional accessories, like tablets, computers and
mobile phones to illustrate accompanying software shall not shift the main focus
from the product itself.

Environmental Photography

Often called lifestyle photography, these photos show a product in an applicational
environment, that relates to the experiences and expectations of the target group,
like a recording studio, a live stage setup, a sound designer desktop, etc.



PHOTOGRAPHY

5.1




PHOTOGRAPHY

52







